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CHILDREN'S PROGRAMMING CERTIFICATION
{Second Quarter 2017)

This is to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 {the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as The Filipino Channel for the period beginning Aprli 1, 2017 to June 30,
2017, As a standard practice, we formatted and aired each of the children’s programs and series so that
the total commerclal time (including local avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission {FCC). None of the following programs or seties
included any commercial spats that contained references to, characters or actors from, or that offered
products related to, the undetlying program or series.

Children's programs aired on The Filipino Channel during the second quarter of 2017:
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Name
Positiopn: Managing Director
Date: July 5, 2017
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CHILDREN'S PROGRAMMING CERTIFICATION
{Second Quarter 2017)

This is to certify that the {ist below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the "Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as MyxIV for the period beginning April 1, 2017 to June 30, 2047, As a
standard practice, we formatted and aired the children's program/s so that the total commercial time
{including local avalls, promos for non-educational programs and adjacent ads running before or after the
program within the same tlock hour) did nat exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Cormmunications Commission {FCC). None of the following programs or series included any commercial
spots that contained referances to, tharacters or actors from, or that offered products related to, the
underlying program or series.

ORr ired on MyxTV during the second quarter of 2017:

-Nane-
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Name: PLIVING. DE JESU
Position: |Managing Director
Date: luly 8, 2017
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CHILDREN’S PROGRAMMING CERTIFICATION
{Second Quarter 2017)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAU's television
programming service known as Filipino On Demand for the period beginning April 1, 2017 to June 30,
2017. As a standard practice, we formatted and aired the children’s program/s so that the tptal
commercial time (including local avails, promaes for non-educational programs and ad)acent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC), None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children's program/s aired on Filipino On Demand during the se

i,

Name : ??uvm 01—: JESU

~None-

Position: Managing Directd
Date: uly 5,2017
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CHILDREN'S PROGRAMMING CERTIFICATION
{Second Quarter 2017)

This 15 to certify that the list below identifies all program/s considerad as children's programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Lifestyle Network for the period beginning April 1, 2017 to June 30, 2017,
As a standard practice, we formatted and aired the children’s program/s so that the total commercial time
{including local avails, promos for non-educatlonal programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC). None of the following programs or serles included any commercial
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

Children’s orogram/s aired on Lifestyle Network during the second guarter of 2017;

«None-

WJ Nl

Name : 'LMAF DE JESUS7
Position: Managing Director
Date: uly 5, 2017




Cable Provider: OlympuSAT
Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)

Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602

Email Address: heidi.chewning@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298 .

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017
(APRIL 1, 2017, THROUGH JUNE 30, 2017)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communicalions
Commission, aired during such children’s programming no more than 10.5 minutes of
commercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: daed (_l/wwvu\\
Name: Heidi N. Chewning
Title: Licensing Administrator

Date: July §, 2017
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CABLE RESPONSE TV,LLC

Your Source for Literselive Shopping

Cable Response TV, LLC

848 Liberty Drive

Burlington, WI 53105

Phone Number: 262-763-4810
Fax Number: 262-763-2875

CHILDREN'S P G CER CATION — OLYMPUSAT FOURTH QUARTE

This is to certify that the Cable Response TV, LLC programming service (the “Service™), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation
of the Federal Communications Commission, has aired no more than 10.5 minutes of
commercial matter per hour on the weekends, and no more than 12 minutes of commercial
matter per hour on weekdays during children’s programming, and is otherwise in compliance
with the Children’s Television Act of 1990. The following sets forth children’s programming
aired on the Service during Quarter ended June 30, 2017,

Children’s Programming Aired During Quarter Referenced

None. Exempt-TV Shopping Network

Executed this 5th day of July 2017.
Signam/yM_i———\h

Name: Michael L. Hennen
(Please type or print)

Title: 8VP and Chief Financisl Officer

Uik Urive o Buringten, W 53105« T 262.763.4810 » F 262.763.2875 « www.drtv.com



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
the official responsible for oversight of compliance with
the FCC chlldrcn s programmmg y commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

w e ek l/\ |

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ./ 7 da\ of o) - 2017.

Z, d%’-d“

Signature o

Name (Print)

Title



CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: 2nd

Year: 2017

This is to certify that the children’s programming and series distributed to Olympusat

during the above referenced calendar quarter that were originally produced and broadcast

primarily for an audience of children 12 years old and under, did not include anylcommercial spots that
contained references to, characters or actors from, or that offered products relating to, the underlying
program or series. Asa standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission.

1 hereby declare that the foregoing is true and correct.

Executed this 30th day of June, 2017.
¢

Name: Bud Cantrell

Title: Compliance Officer

Company: Daystar Television Network



Dominican View

Ave. Luperdn No, 46
Santo Domingo, D.N.
info@supereanal.com

CHILDREN'S PROGRAMMING CERTIFICATION-S5ECOND QUARTER 2017

This is to certify thal Daminican View programming service, to the estent it airs children’s
programming as defined under 47 CFR ?6.25? of the rules and regulations of the Federa!
Communications Commissien’s, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on
waekdays during chiidren’s programming, and
television act of 1990, The following sets forth
the 2" quarter of 2017 {April, May and Jung).

its ctherwise in compliance with the children’s
children’s programming @ired on service during

I cerlily that | have been designated Program Nelwork as the official responsible for oversight of
compliance with the FCC's Clased captioning requirements and hereby declare under penaity nf
perjury that the foregoing is true and correct,

Signature i
Name: Ramon Mercedes
Title: Divector
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7/18/2017 Children Programming Certification | TVG2.com

DTVG2

SCHFDULE | RACING | WESTERN | ENGLISH | SUBSCRIBE

FND TVGZ 1 YOUR ARBA ABOUT TVG2 SHOWS QY| ) Search Videos

Children Programming Certification
Qctober 14,2015

This letter is intended to assist HRTV Afliliates in satisfying obligations
under the Childeen's Television Act of 1990 and the rules of the Federal
Communications Commission.

HRTV hereby certifies that as a standard practice no qualified children’s
programming airs on the Network. 1f that circumstance changes, HRTV
will provide the requisite quarterly verification.

Thank you for your continued support for HRTV. We appreciate and value
our partnership,

Best R uards_.,\) -

Ch |'i.‘=t6}§hc1: Ll ! .Sf('an__l _
SVPp L)islribulkd‘n and Development

aLL YoUR FavoriTE SHOWS wiver pLus Hours oF VIDEOS on pemanD!
SUBSCRIBE TO HRTV.COM TODAY!

il M !

L TV LWE 24/7!

& I.;WF. STREAMING #EK DAY, EUERY DAY

L [ ORLY AT | ,.!.‘,’29,.4! AL ]
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| WATCH
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Management Contact Ug
Employment Advertise

http://www.tvg2.com/about-us/children-programming-certification/
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11N INATION N
| - CHANNEL —

100 Michael Angelo Way, Ste. 400D
Austin, TX 78728
www liquidationchannel.com

June 30, 2017

Re: Certification of Compliance with Children’s Television Act 1990 Q2 2017 — FCC Rules
76.225 & 76.1703

This is to certify that The Jewelry Channel, Inc., d/b/a Liquidation Channel, as a standard
practice, do not format or air any programs and/or series specifically designed for children 12
and under, and, therefore, are in compliance with the commercial time limitations of the
Children’s Television Act of 1990 for the Second Quarter of 2017.

We will notify you if and when this practice changes, as required. | hereby certify that the
foregoing is true and correct. Executed on this 30th day of June 2017.

Nitin Dugar

Chiefl Operating Officer
Liquidation Channel



seREELZ

July 5, 2017

Maria T. Browne

Davis Wright Tremaine LLP for TWC
1919 Pennsylvania Avenue NW
Washington DC, 20006-3401

Dear Maria,

The purpose of this letter is to certify that REELZCHANNEL, LLC is in compliance with the
Children's Television Act of 1990 and the FCC rules implementing the Act during the second
calendar quarter, ending June 30, 2017. In addition, REELZCHANNEL is in compliance with
the obligations for closed captioning as required by the FCC Rules and Regulation.

{f you have any questions regarding these documents, please feel free to contact me at
651.659.7083.

Thank you,

oA

John deGarmo
SVP Distribution

REELZ

3415 University Avenue West
St. Paul, MN 55114
reelz.com



RURAL MEDIA

G R

June 30, 2017

This letter is intended to assist FamilyNet affiliates in satisfying their obligations
with the Federal Communications Commission’s Television Regulations. FamilyNet
hereby certifies that:

1. ___ All programming provided during this past calendar quarter, ending June
30, 2017, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules”).

OR

2. X FamilyNet is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain): _FamilyNet doesn’t carry
children’s programming at this time. FamilyNet agrees that it will notify
affiliates within thirty (30) days of a change in the compliance with the
Children’s TV Rules.

Sincerely yours,

Patrick Gottsch
President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



CHILDREN’S PROGRAMMING CERTIFICATION

2nd Quarter (May 1, 2017 through June 30, 2017)

This is to certify that the list set forth below identifies all programs and series
aired by SonLife Broadcasting Network during the above-referenced calendar quarter that
were originally produced and broadcast primarily for n audience of children 12 years old
and under. As a standard practice, we formatted and aired each of the children’s programs
and series identified below so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends,
and 12 minutes per hour on weekdays, in compliance with the Children’s Television Act
of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) that contained references to,
characters or actors from, or that offered products related to, the underlying program or
series. Any instances in which the children’s programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. I further
certify that I have been designated by SonLife Broadcasting Network as the official
responsible for oversight of compliance with the FCC children’s programming
commercial limits, and I am familiar with the Regulations.

Crossfire Youth Ministries
Generation of the Cross

I hereby declare under penalty of perjury that the foregoing is true and correct.
27 June
Executed this day of , 2017

Signature

Ted Semper

Name
Program Director

Title



SUPER CANAL

La Ruf poe urs oot

Super Canal

Ave, Luperdn No. 46
Santo Demingo, D.N.,
info@supercanal.com

CHILDREN'S PROGRAMMING CERTIFICATION-SECOND QUARTER 2017

This is to certify that Super Canal S.A. { representing Super Canal Caribe programming service,
to the extent it airs children’s programming s defined under 47 CFR 76.255 of the rules and
regulations of the Federal Communications Commission’s, has aired no more than 10.5 minutes
of cammercial matter per hour on the weakends, and no more than 17 minutes of commercial
marter per hour on weekdays during children’s programming, and its otherwise in cempllance
with the children’s television act of 19%C. The following sets Forth childran’s programming alred
on service during the 2% quarter of 2017 {April, May and June).

i certify that { have been designated Program Network as the official responsible for oversight of
compliance with the FCC’s Closed captioning requirements and hereby declare under penalty of
perjury that the foregoing is true and carrecl.

Executed this l{)% day of jr-,l'};' 20_1%
A,

Signature.' - "---'.——-;5_,:34-
Name: Ramon Melgedes
Title: Diractor AS




Trinity Broudcasting Family of Networks

July 1, 2017

RE: Children’s Programming Certification & Closed Captioning

Dear Affiliate:

Please find enclosed the Children’s Programming Certifications from Trinity Broadcasting Network (TBN)
for the 2nd Quarter of 2017.

These certifications will help you meet the record-keeping requirements of the FCC regarding the
rebroadcast and cablecast of TBN, Hillsong Channel (fka The Church Channel), JUCE (formerly ICTV),
Enlace USA, Smile, and TBN Salsa programming.

Included also are 6 Calm Certifications (for TBN, Hillsong Channel, Enlace USA, JUCE, Smile and TBN Salsa
- as of 6/1/2016 Hillsong Channel took the place of The Church Channel on TBN's networks) and the
Closed Captioning Certification for TBN.

If you‘have any questions about this, please let me know. Thank you for your attention to this matter.

Sincerely,
{.v-—-—-« L] J,_,
\_//) o
David Adcock

National Sales Director
Affiliate Cable Relations

Xc: Colby May, Esq., P.C.

enclosures

Trinity Broudcasting Network = National Sules Office
410 Ewing Avenue, Gadsden, AL 35901 » 256.547.2225 « www.tbn.org * www.tbnnetworks.com
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Tele E! Salvador
Ave. Lupergn No. 46
Santo Domingo, D.N.

info@sunercy

ES

This is te certify that Tele El Salvador programming service, to the extent it sirs children’s
programming as defined under 47 CFR 76,255 of the rules and regulations of the Federal
Communications Commissian’s, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on
wetkdays during children’s pragramming, and its otherwise in compliance with the chitdren’s
telavision act ol 1890. The following sets forth children’s programming aired on service during
the 27 quarter of 2017 (April, May and June).

| cartify that | have been designated Pr
compliance with the FCC's Closed captioni

am Network as the official responsible for oversight of
ng requirements and hereby declare under penalty of
perjury that the foregaing is true and correct.

i~

[ b
Exeeuted this _ 7y

ok
Signature SN, -
Name: Ramon Mercedes

Title: Director




NETWORK’S NAME: Tele N Network

Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the Tele N Network programming service (the “Service™), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Setvice
during Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Cofleen £ Glyn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel

(Please type or print)



HIL, ON! RAMMING CE FICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to, the underlying program or series, Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. I further certify that I have been designated by Telecare as
the official responsible for oversight of compliance with the FCC children’s programming
commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

During the above referenced quarter, Telecare did not broad cast/transmit any programs or
series that were originally produced primarily for an audience of children 12 years old and

under.

I hereby declare under penalty of petjury that the foregoing is true and correct.

Executed this 19 day of July 2017.

A
ionatare—"

Joseph Perrone
Name (Print)

General Manager
Title

DWT 29738448v1 0102438-000008



Children’s Programming Certification:
Second Quarter {April 1, 2017 through June 30, 2017)
Newtork Name: TV CHILE

The following is to certify that we, as a standard practice, format and air the
following children’s programs and series so that commercial time (including
local ad avails) is less than 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the children’s Television Act of 1990,
and with the rules and regulations of the Federal Communications Commission:

Children’s Programs Aired During Second Quarter

Tronia

La cueva del Emilioddn
Clarita

Experimento Wayapolis
Amigo Salvaje

Block

There were no occasions on which the commercial time was exceeded

This certifications pertains to the immediately preceding calendar (April 1, 2017
through June 30, 2017)

We will continue to comply with the Act an FCC rules, as they pertain to our
programming during the next quarter

| Hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this June 30, 2017

TV CHILE

Slgndtu re:

|

I

By: Afexis I’r]wonka Mufiox
Subger e‘nte de Gestion
Televisign Nacional de Chile

|

I

|
i

Tolovisian Nacional da Chile » Betlavisla 0990 - Providencis - Santiage - Telefonos: {(88) 22707 7777 - (56 22707 7776 - www.tvn.ol



CHILDREN’S PROGRAMMING CERTIFICATION
Q2’ 2017 (April 1, 2017 to June 30, 2017)

This is to certify that it is the standard practice of Eleven Sports to format and air children’s
programming in compliance with the Children’s ‘Television Act of 1990, codified at 47 U.S.C. § 303a (the
“Act”), and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

During the period of April 1, 2017 through June 30, 2017, Eleven Sports did not air any children’s
programming,

This certification and true and correct to the best of my knowledge.

Executed as of July 20, 2017 .

By: //@\/’

Name: Anthony Bailey <
Title: SVP, ASER MEDIA US, LLC
MD, Eleven Sports US




Caracol Television Inc.
150 Alhambra Circle
Suite 1250

Coral Gables, FL 33134
us

QUARTERLY CERTIFICATION

Children's Programming Certification
Second Quarter 2017

This is to certify that as a standard practice CARACOL TELEVISION INC. airs the
following children’s programs and series so that the total commercial time (including focal
avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays in compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Children's Programs Aired During Second Quarter 2017

Wikids: 13 hours

Club 10: 7.5 hours

Closed Captioning Certification of Compliance

Of the programming that comprises the Caraco/ Internacional programming
service, some is closed captioned and some is uncaptioned. With respect to the closed
captioned portion of the programming that comprises the Caraco! Intemacional
programming service, CARACOL TELEVISION INC. hereby certifies that such
programming satisfies the required closed captioning quality standards, pursuant to
Section §79.1()(2) and Section 79.1(d)(11) of the Federal Communications
Commission's rules.

Signature:

By “
J -—

Name:Alejandro Bernal

Title: Channel Director

Date: July 24, 2017




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
Eactera 3 wdastid) fAmmica C¥as the official responsible for oversight of compliance with
the FCC children’s pfogramming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

O Mt Torest
@ \)’DTD ()T\n% O\v/{ Doin (2
3 Go Musour

I hereby declare under penalty of perjury that the foregoing is true and correct.

2017.

,(-Q\AV‘\A‘ oz\u

Name (Print)

Asivtovk WVie Presidaf

Title




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Ao TV as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quartet:

_ Noe -

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this _21st day of July 2017 .
4 b
Si%ﬁ:re
- OA‘/ /%n/-v /ﬁ/@%
Name (Print) J

/%}/A’r//rs/ r /%Zc/ oL
Title




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and setries transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and [2 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
The f.:_t:f-@é?,{‘ e ﬂ:/af-,( as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and | am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this A3 day of ;I(// Y 2017.
_,_F-—‘"_'f_#_f—' o b
e
Signature
’9.9,R
/L/{ i L I8 K Bry3 UJWP‘;]Q,SF;N‘TH 2N
Name (Print) IVORY VIDEO PRODUCTIONS 1113
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CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the list set forth below identifies all programs and series
aired by Muzak LLC that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified bellow so that the total
commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not
exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) that contained references to,
characters or actors from, or that offered products related to, the undetlying program or
series. Any instances in which the children’s programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. T further
certify that I have been designated by Muzak LLC as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits, and I

am familiar with the Regulations.
No children’s programs were run during the immediately prior calendar quarter.

I hereby declare under penalty of perjury that the forgoing is true and correct.

Executed this 24th day of July, 2017.

Signature

Name: Melanie McCool

Title: Vice President. Legal & Business Affairs




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

MS ™M Adia LiwaNed  as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executfgljis \0  day of JuLy 2017.
l

‘\\d{ s }?9\//\8'/

Signature \

VEERPAD NRORA-
Name (Print)

EV.P. ~ Heod d Ittowalbned Buees.

Title



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

21l as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exe(_:,uté is /f daypf I,,/.}, 2017.
{_/’ ‘ e/ VAR
Signature / /

j@r\‘ﬁ%a ’ Zee

Name (Print)

SUP Loasse B
Title v



CHILDREN'S PROGRAMMING CERTIFICATION
2™ Quarter (April, 1st to June, 30" 2017)

This is to certify that the list set forth below identifies all programs and series aired by. 24H during
the above-referenced calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard pfactice. we formatted and alred each of the
children's programs and series identified below so thal the total commercial time (including local ad
avails, promos for non-educatiorial programs and adjacent ads running before or after the program within
the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays in compliance with the Children's Television Act of 1990 and the rules and regulations of the
Federal Communications Commission {the “FCC"), (the "Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-sducational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying: program or seties, Any instances in which the children’s programming
sommercial limits were exceeded during the referenced calendar quarter are explained in detail below. |
further certify that | hiave been designated by 24H_ as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and | am familiar with the' Regulations.

[List children's programs run during calendar quarter]

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executedthis 3™ $ay of Jfily, 2017

!u e P
/- signatare DIRECLIUN
Alyaro ZancajNAL 24 HORAS
Name

Head 24H News Channel
Title



CHILDREN’S PROGRAMMING CERTIFICATION

2" Quarter {April, 1st to June, 30" 2017)

This is to certify that the list set forth below identifies all programs and series aired by TVE
Internacional during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an’ audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children's programs and series identified below so that the total commercial time
(including local ad avalis, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour} did not exceed 10.5 minutes per hour on weekends, and 12
minutes.per hour on weekdays in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the *FCC”), {the "Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references 1o, characters or aelors from, or that offerad products
related to, the underlying program or serigs: Any instances in which the children's programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below, |
further certify that-I'have been designated by TVE as the official rasponsible for oversight of compliance
with the FCC children’s programming comirmercial limits, and § am familiar with the Regulations,

[List children's programs run during calendar quarter]

“Big Band Clan"
"Clay Kids"

"Sally. MKckay"
"Pumpkin Reports”

"Los Lunnis de Leyenda"
"4 Amigos y Medio"

I hereby dectaré under penaity of perjury that the foregoing is true and correct.

Executed this 3™ day of July, 2017

&
_ ’ / Fdo.: Gema Sanchez Pareja

i Directors 46 brog

Si;fnature

ramacinn iyi




